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Interviews | Total In Person | Phone Video
Chat/Email

Total 106 68 36 2

Our smart garment for law enforcement officer

training enables physiological and emotional

control for the officerto  mitigate the possibility
of future ORodney Kingo

Videos

Lessons Learned
Technical Description :
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https://youtu.be/Zid0RajWm2Q
https://www.youtube.com/watch?v=zpc1CowsuVI
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Who Are We?

Robert (Bob) Sheehan, M

A Pl for NEXT fiano-extended A BS in Physics, UTAustin, 2014 A MBA, UNGW, 2001

textiles) research group A PhD student in NEXT group A National Sales and Marketing at
A Thrust leader for doing printed electronics on Gillette for 11 years

Wearability & Data for NSF textiles A Pharmaceutical

funded ASSIST ERC, NC A Believes tech, entrepreneurship for 12 years

State entrepreneurship, and A Start-up mentor at Council for
A Thinks bow-ties are cool invention can solve the Entrepreneurial Development

worl dos pressing(CpD)obl ems
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Key Partners

Garment manufacturers
(outsource, cut-and-sew
integrator, fit design
company )

Electronics manufacturers
(PCBs, packaging.)

Full-service distributor
(order processing,
shipment, and
invoices/collection)

Data analytics companies

Data app company

Health insurance
companies,

Key Activities Exam Ié’TIue Propositions

Acguiring and sustaining £
customers

Building device packages,
proving reliability of our
technology against
benchmarks as benchmark
evolve.

Contract negotiation with
customers, suppliers, and
perhaps health insurance
companies.

N

Helping their employees live
a healthy lifestyle which
makes them more
productive employees.

Improved health of
employees resulting in

Key Resources

FPersonnel (direct-sales
people), capital requirements
(fundraising - VC).

Revenue streams will require
outsourced accounting
functions, initially.

reduced insurance costs,
improving the cognitive
efficiencies of workforce,
and an understanding of
personal wellness for the
user.

Device, data management,
and analysis.

Customer Relationships

Direct-marketing and sales to
corporate wellness program
managers.

Marketing materials for
employees when they receive
their device.

Possibility of sharing the data
with the insurance companies.

Corporate wellness
programs that want to
have healthy employees
and save on healthcare

not live healthy lifestyles
by being aware of their
health, receiving
actionable insights about
their biometrics such as
cognitive efficiencies

Channels

Large quantity shipments/sales
directly to corporate wellness
programs.

through HRW, and
reducing healthcare costs.

Health Insurance
companies that want to
de-risk their patients by
improving their patient’s
health and tracking their
biometrics.

Cost Structure

COGS, maintenance of device and data, overhead, R&D (validation,

bkenchmarking), sales & marketing.

rmodel.

Revenue Streams
Revenue streams (device and data).

Device hardware sales and data collection and analytics subscription

Competitive device price-point and value based pricing for data analytics
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Our Motil vatil oneéeé

TECH TARGET

Study: Fitbit Corporate Wellness Programs Cut

Employer Healthcare Costs This is Why 335,000 Target
workers are getting Fitbits

October 5, 2016 by Heather Landi ﬂ m n E a Reprints
by Michal Addady @michal_addady SEPTEMBER 16, 2015, 2:09 PM EST

San Francisco-based company Fithit, a fithess wearable device maker, announced study
results that indicate two companies that deployed Fitbit corporate wellness programs saw “_““
-

healthcare cost savings and improved health outcomes of employees. P‘

The two employers are Fitbit Group Health customers. In one study, Dayton Regional Transit
Authority calculated the costs of its Fithit corporate weliness program and determined that the
program demonstrated $2_3 million in employer cost savings and healthy outcomes for program
participants.
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Her evtheo we t al ked t oé

Corporate Wellness Customers Fitness/Training Customers Wearables Trends

BCG
Digital
Ventures

lululemon @ athletica

Py DERDT
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